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H Thematic orientations




H Achievments 2020-2023

723 734 €

in support of 81 research projects

67

international partnerships

1

co-funded doctoral contract

RESEARCH

44

scientific events

- SCIENTIFIC

international congresses EV E N TS
8

thematic conferences

52

scientific publications

SCIENTIFIC iy

PRODUCTIONS congress cor;munications

public outreach initiatives



H Results 2020-2023

@ 1: Knowledge, ideas, language, societies

@ 2: Individual, social, economic and organisational
changes linked to the environment

@ 3: Art, creativity and science - Art and health

@ 4: Transdisciplinary research objects

By thematic orientations

Projects

Research projets breakdown by discipline

" Geography MM History MM Archeology "% Arts I Philosophy [ Literature and Civilization
Dl

" Language sciences M Sociology - Anthropology ¥ Law " Political sciences I Economics [l Management
D

[

D D
" Communication & information sciences " Educational sciences ™" Psychology - Ergonomics | Sports science " Medicine WMl Biology - Earth sciences Al - Computer science | Other: exact sciences

(mat, i, s sy, cagoeriog]




Highlights
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Axis 1 Yeanns® Axis 2 Axis 3
Evolution of ideas, norms and language Social changes and environment Art, science and health
To reform inheritance today. Attempt at dynamic OTECCA (Céte d’Azur Observatory of ecological and Biopsychosocial determinants in orchestra
mapping civic transition) musicians’ health
M. Plouviez (CRHI) R D. Steiner, A. Maugue & S. Colson (LAPCOS, LAMHESS)

Corpus héritage (2000-2020) \).
Twitter N
K\/

e plein texte foir tous les sujets foir tous les auteurs
OTECCA

689 contribuable, fiscales, taxation, fiscaux, taxes, déduction, fiscalite, finance, constitution, fiscal . L ; .
Observatoire de la Transition Ecologique

it wallosie,explosion, claudine,schmid,itunes, fandre, llégés,lamatinalerct, coppé, prob
: Pyt

m ‘présideatielle, candidats, élection, presideatiell candidat, pré présidentiel, candidate, présidence et Utoyenne (Cote d'Azur

468 patrimoines, i ‘heritage, patrimoniale, héritages, nupropriété, ié historiques, descendants, héritent

International congresses
UN.;;;WE o Congress ARIC 2021

COTE DAZUR ! L
g 26-29 octobre 2021

Interculturality in times of crisis (October, 26-29)

R. HANAFI (URMIS)

Congress HEPA Europe 2022
A. VUILLEMIN (LAMHESS)




H Perspectives of development and innovation

Based on A5 community strenghts,
after more than 50 research projects funded in 2 years,
our goals are :

ENCOURAGE INITIATE MOBILIZE SUPPORT STRENGHTEN

Innovative research by Transdisciplinary and Our research Our community to Inter-academy
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co-funding Ph.Ds and
post-docs with
Graduate Schools

or other academies

CFP Thesis EUR
HEALTHY /A5

INITIATE

impact-oriented
research groups for
more ambitious
projects, open to
international
partnerships

and collaboration
with socio-economic
stakeholders

CFP Consortium

MOBILIZE

o

community towards
open science and
digital humanities
through an adapting
project follow-up
approach

SUPPORT

improve the
dissemination of
research results

to a wider audience

Revision of our
communication
strategy (podcasts,
videos, social media)

STRENGHTEN

communication and
collaboration

Shared newsletter




